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FORTE CULTURA PUBLISHING 

SERVICE GENERAL REPORT 2025 

 

 

 

 

The European cultural route FORTE CULTURA is a long-standing organization whose purpose, 

among other things, is to facilitate the exchange of information between individual fortresses 

across borders. Equally crucial is sharing information about our network as a wholeñwhatõs new 

and what is happening at the network level. 

In this document, we look back and analyze the activity of the organization and its members from 

the written content perspective. We focus on the period from 2012 to 2025. Particular attention is 

given to the last few years (since 2020), which have represented a significant shift in FORTE 

CULTURAõs communication strategy. 

In the past, the main communication tool was the Newsletter, particularly in 2013. The Newsletter 

was later revived between 2020 and 2024. Another important milestone was the launch of 

Facebook and Instagram in 2020. In 2024, at the General Assembly, it was decided to invest more 

in creating online content through FORTE CULTURA BLOGS. By 2025, the goal of publishing 

approximately one article per week was achieved, resulting in 40 articles targeted at 

professionals and members of our network. 

At the end of 2025, the FORTE CULTURA Blog hosts 243 articles covering the years 2012ð2025. 

The entire Blog ecosystem is now managed by the newly established Publishing Service. 

Significant improvements have also been made to the categorization system and the topographic 

organization of the articles. Currently, the blog is fully integrated into the newsletter infrastructure, 

with monthly blog updates sent to newsletter subscribers. Each month, around 850 subscribers 

receive this update. 

The new website allows us to track a wide range of user engagement data for our content. We are 

able to perform statistical analyses for each category. For example, it is possible to see which other 

words are most frequently associated with specific fortresses so we can tackle the framing and 

story-telling of each fortress. This helps us better understand how interest in fortress heritage is 

evolving and how the platform contributes to promoting the goals of the network itself. 

Dear colleagues, please take a seat and enjoy the read! 
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FORTE CULTURA BLOGS ð GEOGRAPHIC 

COVERAGE EVALUATION 

 

 

 

 

The table below illustrates our ongoing effort to ensure a balanced geographical coverage of 

fortress heritage representation across Europe and beyond. Each year, we aim to highlight both 

well-established stations and emerging sites, fostering a rich, diverse, and inclusive perspective on 

cultural heritage.  

The table shows the number of articles published each year, without regard to their authors, specific 

locations, or quality (the focus is therefore purely quantitative). The score is entitled only to 

countries and is based on number of published articles. If an article covers multiple countries, its 

single point is divided among the countries (maximum 3 possible geographic origin splits per one 

article). We trace our review back to 2012. The predecessor of FORTE CULTURA and content created 

before 2012 are therefore set aside for now. 

The table summarizes also member organizations and individuals for each country based on 

their total membership duration within the network (in months 2014-2025). The Duration column 

shows how many months the members from each country have been part of the network (in the 

specific period 2014-2025). 

The Blog Activity Index column (Index) calculates the ratio of total Score to total membership 

Duration, highlighting how òproductiveó or òinfluentialó a country has been relative to its 

membership durations. This provides a more comprehensive view, reflecting not only total activity 

but also weighted activity based on longevity, giving a clearer picture of which countries contribute 

most significantly to the networkõs online content in the past years based on their relative strength. 

NA means that the membership duration is too short to involve the country into the scrutiny. 

The Result column categorizes countries into three levels based on performance efficiency: 

¶ Very low ð members with very low activity 

¶ Low ð members with low activity 

¶ Average ð members with average activity 

¶ Good ð members with good activity 

¶ Excellent ð members with excellent activity
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Country 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 Score Duration Index Result 

Œœ Germany (DE) 1 4 2 0 4 6 6 11,5 11 6 9,5 12,5 2 4 79,5 2532 0,376 low 
̗  Global 1 5 9 0 0 0 2 0 6 0 0 1 4 10 38 x  x x  
ŞŚ Poland (PL) 0 0 2 0 0 0 0 1 3 1,5 2,5 0 5 2,5 17,5 652 0,322 low 
ŗŢ Italy (IT) 0 2 0,5 0 0 1 1 0 0 0 3 1 3 6 17,5 154 1,363 excellent 
őŨ Czech Republic (CZ) 1 0 2 0 0 0 0 0 0,5 0 4 0 0 4,5 12 121 1,190 excellent 
ŔŠ France (FR) 0 0 0 0 0,33 1 0 0 0,5 2,5 2 0 3 1,33 10,66 245 0,522 low 
ŖŠ Croatia (HR) 0 1 0 0 0 1 0 0 0 2 0,33 2 1 1 8,33 154 0,649 average 
œš Spain (ES) 0 0 0 0 0 0 1 2 0 0 0 1 0 3 7 83 1,012 good 
Őœ Belgium (BE) 0 0 0 1 0,33 0 0 2 2 0 0 0 0 0,33 5,66 47     
ŏŢ Austria (AT) 0 3 2 0 0 0 0 0 0 0 0 0 0 0 5 0     
ţŏ Ukraine (UA) 0 0 1 0 0 0 0 0 0 0 1 0,5 2 0 4,5 67 0,805 average 
Šŝ Romania (RO) 0 0 0 0 1 0 0 1 0 0 0 2 0 0 4 33 1,454 excellent 
ŚŢ Lithuania (LT) 0 0 0 0 0 0 0 0 0 0 2 0 0 0,5 2,5 0     
ŜŚ Netherlands (NL) 0 0 0 0 0 0 0 0 0 2 0 0 1 0,33 3,33 23     
šŗ Slovenia (SI) 0 1 1,5 0 0 0 0 0 0 0 0 0 0 0 2,5 0     
Ŕŗ Finland (FI) 0 0 0 0 0 0 0 0 0 0 0 0 1 1 2 11  NA   
Šš Serbia (RS) 0 0 0 0 0 1 0 1 0 0 0 0 0 0 2 0     
ŕŐ United Kingdom (GB) 0 0 0 0 0 0 0 0 0 0 0 0 1 1 2 13  NA   
śř North Macedonia (MK) 0 0 0 0 0 0 0 1 0 0 0 0 0 1 2 73 0,328 low 
śŢ Malta (MT) 0 0 0 0 0 0 0 1 0 0 0 0 0 1 2 9  NA   
Őŏ Bosnia and Herzegovina (BA) 0 0 0 0 0 0 0 0 0 0 1,33 0 0 0 1,33 0     
ŏś Armenia (AM) 0 0 0 0 0 0 0 0 0 0 1 0 0 0 1 0     
őŧ Cyprus (CY) 0 0 0 0 0 0 0 0 0 0 0 0 1 0 1 9  NA   
őŜ China (CN) 0 0 0 0 0 0 0 0,5 0 0 0 0 0 0,5 1 0     
Ŗţ Hungary (HU) 0 0 0 1 0 0 0 0 0 0 0 0 0 0 1 133 0,090 very low 
ŞŢ Portugal (PT) 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1 0     
ŚŤ Latvia (LV) 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1 10  NA   
śŏ Morocco (MA) 0 0 0 0 0 0 0 0 0 0 0 1 0 0 1 0     
šś San Marino (SM) 0 0 0 0 0 0 0 0 0 0 0 1 0 0 1 34 0,352 low 
ţš United States (US) 0 0 0 0 0 0 0 0 0 0 0 0 1 0 1 0     
Śţ Luxembourg (LU) 0 0 0 0 0,33 0 0 0 0 0 0 0 0 0 0,33 0     
śœ Montenegro (ME) 0 0 0 0 0 0 0 0 0 0 0,33 0 0 0 0,33 0     
Total 3 16 20 2 6 10 10 21 23 14 27 22 25 40 243 4403     
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Table Analysis 
 

This dataset captures the historical momentum and evolution of participation for each country, 

highlighting both long-term contributors and emerging members. The table allows comparisons 

both in absolute terms (total scores) and relative terms (index per membership duration), helping 

identify countries that are highly active, those that are consistent over time, and those whose 

activity is sporadic. 

Key Observations 

1. Long-term leaders and highly active members 

o Germany (DE) has the highest total score (79.5) and long membership duration 

(2,532 months). Despite this, its Blog Activity Index (0.2691) is relatively low, 

reflecting that while Germany is active in absolute terms, its activity is spread thinly 

over a long membership period. The best year was 2023. 

o Italy (IT) and Czech Republic (CZ) show strong efficiency, with very high Index 

values (0.9740 and 0.8501) despite lower total scores. These countries are highly 

engaged relative to their membership duration and are rated excellent. Looking at 

Czech Republic (CZ), it has published 12 articles over its membership period of 121 

months, which averages to one article every 10 months. Italy (IT), on the other 

hand, has published 17.5 articles over 154 months of membership, which 

corresponds to roughly one article every 9 months. 

2. Poland and France 

o Poland (PL) has a total score of 17.5 over 652 months, resulting in a low index 

(0.2301) ð roughly one article per 37 months. Its activity is sporadic, with small 

spikes in certain years, but overall engagement remains low. In 2024, Poland had 

more articles compared to Germany. 

o France (FR) scores 10.66 over 245 months, giving a slightly higher relative index 

(0.3729) ð about one article per 23 months. This indicates that France, although 

lower in total points than Germany, is more efficient in producing content relative to 

its membership duration. 
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3. Emerging or sporadic contributors 

o Countries such as Spain (ES) and Ukraine (UA) demonstrate good activity relative 

to their membership length, with Index scores indicating good to average 

engagement, even if their absolute scores are moderate. 

o Smaller or newer members (e.g., Malta, Cyprus, North Macedonia, San Marino) 

often show high relative engagement in recent years despite low total scores, 

reflecting their concentrated efforts during their shorter membership periods. 

4. Low activity countries 

o Some countries, such as Hungary (HU), Morocco (MA), and Armenia (AM), have 

very low Index scores or total points. Hungary, for example, shows a very low Index 

of 0.0644, indicating minimal engagement despite a longer membership duration. 

5. Trends over time 

o The table highlights shifts in activity, with some countries showing spikes in specific 

years (e.g., Germany around 2018ð2021), while others gradually increase their 

contributions over time (e.g., Italy, Czech Republic). Some other countries, on the 

other hand, disappeared from the discourse ð mainly Austria and Slovenia. 

o Newer members starting activity in recent years are clearly visible through the later-

year scores, showing how fresh members contribute to the overall engagement 

landscape. 
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Geographic Distribution Comment 

The table highlights countries with consistent long-term engagement, emerging contributors, and 

those with low participation. The historical context is useful for understanding trends, identifying 

potential leaders, and informing strategies to increase engagement among lower-activity 

members. 

Looking at the geographic balance of activity, it is clear that a significant portion of content has 

historically been concentrated around Germany (DE), which produces the highest absolute 

number of articles (79.5 points). Countries such as Poland, France, Italy, and the Czech Republic, 

contribute far less in absolute terms. Smaller or newer members, like Malta, Cyprus, and North 

Macedonia, appear more sporadically but often demonstrate high relative efficiency, showing that 

impactful contributions are not limited to the largest countries. 

In terms of trends over time, total activity has generally increased from 2012 to 2025, particularly 

from 2018 onwards. Germany remains the main contributor, but other Central European countries 

like Italy and the Czech Republic have gradually increased their output. Additionally, newer 

members are beginning to engage, contributing to a broader geographic distribution of content. 

Examining productivity per month of membership highlights that relative activity is more evenly 

spread than absolute scores might suggest. For example, Germany produces roughly 1 article every 

32 months, Poland 1 every 37 months, France 1 every 23 months, and the Czech Republic 1 every 

10 months. Many smaller countries achieve high efficiency relative to their membership duration, 

indicating that contributions are increasingly dispersed beyond the largest members. 

Overall, while activity is still heavily concentrated around Germany, there is a clear trend toward 

greater geographic diversity. The last three years show improved balance, with smaller and newer 

members contributing more effectively, suggesting a positive trend toward broader engagement 

and momentum across the organization. 
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2023-2025 Performance Ratio 

This table focuses exclusively on the last three years (2023ð2025) to provide a current view of 

country activity and capture momentum, which could be lost in the previous table covering a longer 

time period. The total score across all countries is 82.66, with a total membership duration of 1,880 

months during this period. These numbers indicate that activity is very uneven ð some countries 

are highly engaged, while others smaller participation. 

The most active countries are Italy (IT) and Spain (ES). Both have a high Blog Activity Index and 

are rated òexcellentó, meaning their activity is efficient. These countries can be seen as key drivers 

of overall organizational engagement. In contrast, countries such as Germany (DE) and Poland 

(PL) have high absolute scores but relatively low Blog Activity Index values. Some countries, like 

Hungary (HU), show again almost no activity. 

 

Country 2023 2024 2025 Total Score 

Membership 
duration 
(months 

2023-2025) 

Blog Activity 
Index 
(pure) 

Activity result 

Œœ Germany (DE) 12,5 2 4 18,5 840 0,2643 low 
̗  Global 1 4 10 15 x     
ŞŚ Poland (PL) 0 5 2,5 7,5 253 0,3557 low 
ŗŢ Italy (IT) 1 3 6 10 123 0,9756 excellent 
őŨ Czech Republic (CZ) 0 0 4,5 4,5 108 0,5000 average 
ŔŠ France (FR) 0 3 1,33 4,33 151 0,3441 low 
ŖŠ Croatia (HR) 2 1 1 4 98 0,4898 average 
œš Spain (ES) 1 0 3 4 36 1,3333 excellent 
ţŏ Ukraine (UA) 0,5 2 0 2,5 62 0,4839 average 
Šŝ Romania (RO) 2 0 0 2 34 0,7059 good 
Ŕŗ Finland (FI) 0 1 1 2 12 2,0000 excellent 
ŕŐ United Kingdom (GB) 0 1 1 2 14 1,7143 excellent 
śř North Macedonia (MK) 0 0 1 1 36 0,3333 low 
śŢ Malta (MT) 0 0 1 1 10 1,2000 excellent 
őŧ Cyprus (CY) 0 1 0 1 10 1,2000 excellent 
Ŗţ Hungary (HU) 0 0 0 0 36 0,0000 very low 
ŚŤ Latvia (LV) 0 0 1 1 11 1,0909 excellent 
šś San Marino (SM) 1 0 0 1 34 0,3529 low 
Total ΞΝ ΞΠ ΟΤЯΣΣ ΥΞЯΣΣ ΝΥΥΜ     
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Publication Intervals 

Recently, we have been publishing a new article roughly every 10 days, which translates to about 

3 articles per month. This marks a significant improvement compared to the previous average of 

about 16 days, or roughly 2 articles per month since 2019. Long intervals, however, occur regularly 

each year during the summer: practically no articles are published in July and August. The increase 

in frequency is a notable achievement, yet we continue to prioritize quality. In todayõs era of mass 

AI-generated content, FORTE CULTURA articles are still created by individuals and undergo a 

thorough review process. 
 

Year 
Average interval 

(in days) 

Min 

(in days) 

Max 

(in days) 
Number of articles 

2012 24.5 4 45 3 

2013 21.0 0 70 16 

2014 21.1 0 66 20 

2015 149.5 144 155 2 

2016 60.0 1 146 6 

2017 42.0 0 134 10 

2018 37.8 0 107 10 

2019 16.1 0 74 21 

2020 17.2 0 42 23 

2021 21.7 0 117 14 

2022 15.8 0 90 27 

2023 16.0 0 43 22 

2024 14.4 0 45 25 

2025  9.6 0 92 40 
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FORTE CULTURA INTEREST SURVEY 2025 

 

 

In July 2025 we conducted a survey to better understand our audienceõs preferences and 

engagement with the FORTE CULTURA Blog. The results have provided valuable insights into how 

our readers want to interact with the content, which topics interest them most, and their willingness 

to contribute. We collected 32 responses. Hereõs what we found: 

1. Preferred Frequency of Blog Updates 

When asked how often they would like to receive updates via email, responses were fairly evenly 

distributed: 

¶ Once a month (monthly round-up): 9 respondents 

¶ Once a week (summary of new content): 9 respondents 

¶ Every time a new article is published (approx. weekly): 8 respondents 

¶ Once every three months (quarterly highlights): 5 respondents 

In summary, the respondents can be grouped into three basic categories: 

¶ Weekly (or whenever a new article is published): 55 % 

¶ Once a month: 29 % 

¶ Less often (quarterly or similar): 16 % 

Takeaway: Readers appreciate flexibility. Some prefer concise monthly or quarterly updates, while 

others want more frequent notifications. Offering multiple subscription options could satisfy 

everyone. About 84 % of respondents want to receive updates at least once a month. 

What the Average and Median Tell Us 

The largest group prefers to be informed regularly, every seven days, while a smaller portion is 

satisfied with updates once a month or only once every three months. If we calculate a 

òweightedó average based on the number of days between updates, the average preferred 

frequency is about 25 days. This means that the typical reader wants updates roughly once a 

month, but many prefer more frequent notifications. 

The median ð the value that splits readers into two equal halves ð falls into the weekly or per-

article category. This confirms that most readers prefer regular, frequent updates. 
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2. Most Desired Content Types 

Participants were asked which content they are most interested in, and the results show a clear 

hierarchy of preferences: 

¶ Projects from fortress sites: 27 mentions 

¶ Research, best practices, and expert articles: 23 mentions 

¶ Itineraries and cultural tourism suggestions: 15 mentions 

¶ Funding opportunities: 14 mentions 

¶ Member interviews and fortress management insights: 10 mentions 

Takeaway: The majority of readers are most engaged by content highlighting fortress projects and 

research-based articles. Cultural tourism, funding guidance, and insider perspectives are also 

valued, but to a slightly lesser degree. 

3. Interest in Contributing Content 

We also explored whether readers would be interested in contributing content themselves: 

¶ Yes, I already have something in mind: 7 responses 

¶ Yes, but I need help getting started: 7 responses 

¶ Maybe in the future: 10 responses 

¶ No, not at the moment: 4 responses 

From 28 responses: 

¶ Interested now (with idea or needing help): 50% 

¶ Maybe later: 36% 

¶ Not interested: 14% 
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Takeaway: Half of the respondents are ready to contribute immediately, with some needing 

guidance. Thereõs also a sizable group who may contribute in the future, indicating potential for 

growth in community-driven content. 

4. Ideas 

Our survey respondents suggested several specific topics for the FORTE CULTURA blog, including: 

1. Events and Community 

¶ News about upcoming events. 

¶ How people can help study and document forts. 

¶ Volunteer work and possible jobs for staff. 

2. Research and Technology 

¶ Using science to study fortresses. 

¶ How AI helps with research, maps, and managing information. 

¶ Tools like geophysics and ground-penetrating radar to find hidden structures. 

3. Conservation and Good Practices 

¶ Examples of restoration projects. 

¶ Interesting finds, like old tools or hidden parts of fortresses. 

4. Ethics and Special Topics 

¶ Unusual discoveries, like animal pawprints on castle bricks. 

¶ Ethical questions in research and preservation. 

Conclusion 

The survey results provide a clear roadmap for the FORTE CULTURA Blog: 

1. Focus content on fortress projects and research-based articles while including cultural 

tourism tips and funding opportunities. 

2. Encourage contributions from readers by providing guidance for those who need it. 

3. About 84 % of respondents want to receive blog updates at least once a month. 
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FORTE CULTURA MONTHLY BLOG NEWS 

 

 

 

Based on the Interest survey 2025 results, the Publisging Service has approved a monthly 

newsletter strategy, featuring new articles links with short description sent to the subscribers of the 

Forte Cultura Newsletter. This approach enables continuous monitoring and evaluation of audience 

engagement through dedicated analytics tools. 

To date, 4 monthly blog news have been distributed. The campaign follows a consistent schedule, 

with each issue sent around the 5th day of the subsequent month, summarizing new content from 

the previous period. The first newsletter was launched on December 5 (covering November), 

followed by regular editions for December, January, and February. 

The subscriber base shows steady organic growth and currently reaches 838 recipients. 

Engagement metrics remain strong. The open rate is currently around 40%, which, despite a slight 

decrease from the initial 46%, continues to represent a solid performance in the context of email 

marketing benchmarks. Similarly, while total click volumes have slightly declined, the click-through 

rate remains consistently high, ranging between 47ð49%. This demonstrates that nearly half of the 

engaged audience actively interacts with the content by visiting linked web pages of Forte Cultura. 

A minor level of unsubscribes has been observed, which is a natural part of audience segmentation 

and list optimization. Overall, the campaign maintains a healthy engagement profile and a stable, 

responsive audience. 

The newsletter will continue to be developed and closely monitored, with a focus on further 

strengthening audience engagement and long-term growth. 
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5 DEC 2026 BLOG NEWS IMPACT 

 

2 JAN 2026 BLOG NEWS IMPACT 

/  

6 FEB 2026 BLOG NEWS IMPACT 

 

6 MAR 2026 BLOG NEWS IMPACT 
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FORTE CULTURA NETWORK WEBSITE 

 

 

 

We have statistical tools that allow us to analyse the full volume of text published across the entire 

website, including how many words appear in each category. This enables us to measure frequency, 

distribution, and growth over time, and to compare categories, topics, or even individual 

geographic locations and the activity of member fortresses in much greater depth ñ not only by 

the number of articles, but also by the number of words they contain and by averages per location. 

We can also track how the total amount of published content evolves year by year. For example, in 

2025 the blog may contain twice as many words as in 2024, even if the number of published articles 

did not double, meaning the individual content is gradually larger. When we look at the website as 

a whole, it currently contains 93,893 words, which means that reading everything from start to 

finish would take 6 hours, 15 minutes. 

Now we will focus on the most frequent words that appear across the entire website. By analysing 

word frequency, we can identify which topics, names, locations, and thematic areas dominate the 

overall content. This helps us understand not only what the network communicates most often, 

but also how priorities, themes, and narratives evolve over time. 

 

 

Yearly Word Counts (16 FEB 2026) 
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Yearly Word Counts (16 FEB 2026) 
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Word Clouds 

We have the capability to generate detailed word clouds and statistical analyses for each 

category on the blog. This can be done across temporal, thematic, or topographic categories, 

allowing us to visualize which words are most frequently used. The analysis focuses primarily on 

blog articles, and for each category, we can identify the most common terms appearing in the 

sections of the website where that category is assigned. 

This functionality provides a powerful tool to understand content trends, highlight dominant 

themes, and track how interest in particular fortresses, research topics, or cultural areas evolves 

over time. 

We have prepared eight sample word clouds from several member fortresses (data on 16 DEB 

2026) to illustrate the type of analysis possible for individual sites. In addition, we provide a view 

of the overall word frequency across the entire website. In addition, you can see two tables with 

the 45 most frequent common words and the 45 most toponyms in general. 

 

 

Word cloud ð entire FORTE CULTURA Network website (16 FEB 2026) 
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45 most frequent words (entire website) 

# Word Count # Word Count # Word Count 

1 fortress 1,144 16 development 216 31 event 130 

2 forte 1,141 17 cooperation 210 32 der 128 

3 cultura 1,067 18 fort  195 33 museum 128 

4 heritage 721 19 2025 187 34 josefov 126 

5 cultural 651 20 marketing 176 35 congress 125 

6 fortified  530 21 conference 172 36 tour  123 

7 european 508 22 culture 172 37 international  115 

8 project 391 23 fortifications  172 38 local 115 

9 tourism 390 24 history 170 39 town 112 

10 route 325 25 efforts 165 40 2024 107 

11 network 281 26 historical 157 41 visitors 105 

12 europe 271 27 sites 148 42 events 103 

13 fortresses 238 28 sustainable 147 43 military  103 

14 city 232 29 cities 146 44 meeting 102 

15 monuments 230 30 projects 140 45 university 102 

45 most frequent toponyms (entire website) 

# Toponym Count # Toponym Count # Toponym Count 

12 europe 271 144 poland 49 441 mainz 21 

34 josefov 126 176 germersheim 42 449 sibenik 21 

50 kostrzyn 98 193 croatia 39 450 slovenia 21 

65 terez 85 226 germany 35 495 prague 19 

93 berlin 66 239 spain 34 513 erfurt 18 

96 ulm 66 265 suomenlinna 31 541 brussels 17 

105 ukraine 64 296 verona 29 558 kaunas 17 

106 odra 62 315 koblenz 27 574 warsaw 17 

107 malta 60 339 oder 26 608 montenegro 16 

108 nigstein 60 347 adriatic 25 656 strasbourg 15 

114 pula 58 348 alsace 25 657 torgau 15 

116 rhine 57 357 kronach 25 741 france 13 

117 ibenik 56 376 gorgast 24 743 gibraltar 13 

121 italy 54 387 baltic 23 747 hungarian 13 

130 elbe 52 397 medzhybizh 23 753 magdeburg 13 
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Kostrzyn nad Odra (PL) 

 
 

Upper Rhine (DE) 
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Josefov (CZ) 

  
 

Malta (MT) 
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Pula (HR) 

 
 

ġibenik (HR) 
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Daugavpils (LV) 

 

 

Kom§rom (HU) 

 






















